CISION

How to Win Over
Journalists and

Improve Your
Earned Media
Coverage

Looking for ways to increase your brand’s coverage in earned media?

We surveyed more than 3,100 journalists in 17 markets across the globe to collect
actionable insights to help you focus your energy, build your credibility and,
ultimately, improve your media outreach.
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“Stop blasting pitches to a list you pull...
and actually start a relationship with

a journalist who writes about subject
matter actually related to your client.”

“I’'m sick to death of press releases
and pitches from people who have
never bothered to read a single
thing I’'ve written in the last 25 years.
It’s my biggest pet peeve.”

Remember the “relation” aspect of public relations.

Invest in building authentic relationships with those best suited to cover your brand
or sector, now is the time to start connecting — online or in person. Building media
relationships takes work, but ultimately, the time and effort you invest will pay off
immeasurably in the long-term.

Find out how Cision can help you find and connect with the journalists and
influencers who will tell your story best and amplify your earned media coverage.
Explore CisionOne Outreach, our industry-leading media relationship management
platform, or speak with one of our experts.
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